A IMPACT CASE STUDY:

‘ TURNING MEMBER EXPENSES INTO COMMUNITY IMPACT +
KEY SPONSORSHIP OPPORTUNITY AT THE “I LIKE PIE” RUN
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Members:

Pahlisch Homes, Beaver Coach,
Sensiba, Thaipas, Sebastian’s
Seafood, Shift Beverages, Happy
Danes,Bethlehem Inn, Tower
Theatre Foundation, and Latino
Community Association.
Donation recipient:

Boys & Girls Club

Impact Generated:

$7,000

Year:

2025

Expense Category: Multiple
services

Event: i like pie - Thanksgiving Day run/walk

Hosted by Cascade Relays Foundation
IMPACT SUMMARY

How PIE Made It Possible

« Member Contributions: Participating members allocated $500 from their donation allocation fund,
requiring no additional spending.

» Nonprofit Inclusion: PIE nonprofit members were included as sponsors at no cost, ensuring equitable
participation.

» Leadership Support: Pahlisch Homes elevated the collective impact with a $3,000 sponsorship.

« Community Benefit: Event proceeds directly supported the Boys & Girls Club of Bend.

What This Enabled
Through PIE, members were able to simultaneously:
« Continue supporting their primary nonprofit partners

» Participate as sponsors of a major community event
o Contribute to the Boys & Girls Clubs, the event's beneficiaries
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